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WHAT

The Family Care Centre is a resource 
hub for parents and caregivers of  
children and youth with mental illness. 
We share only expert advice and  
evidence-based information to help 
parents find much-needed support.

We aim to help families make good 
decisions for their kids and navigate 
the challenges of parenting a child 
with mental health issues. 
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OUR 
GOAL

The Family Care Centre aims  
to support, educate and empower  
parents and caregivers of children  
and youth with mental health issues.

By providing expert advice, evidence- 
based information, the Family Care  
Centre aspires to elevate awareness  
of PCMH as a CMHO organization.
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OUR 
VOICE

Warm, inclusive and accessible 

Validates the difficult  
and extraordinary issues  
families are facing

Compassionate  
and understanding

Helpful and meaningful
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CMHO  
& PCMH 
CO-BRANDING

Parents for Children’s Mental Health  
is a program of Children’s Mental Health 
Ontario. Our digital and collateral materials 
are co-branded. Whenever possible,  
please display the two logos as relatively 
equal sizes, either side by side or stacked.
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Montserrat
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz1234567890

Nunito
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz1234567890

DOWNLOAD

DOWNLOAD
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OUR
DESIGN
VOICE

We use 2 Google Fonts—Montserrat  
and Nunito—when designing our digital 
materials and collateral. They are available 
in many type styles and weights.  
The typefaces are free to use under  
open source licenses. View the full family 
of fonts and download the latest versions 
directly from Google.

https://fonts.google.com/specimen/Montserrat?selection.family=Montserrat
https://fonts.google.com/specimen/Nunito?query=nunito&preview.text_type=custom


Welcome to the  
Family Care Centre.
We are a resource hub for parents  
and caregivers of children and youth  
with mental illness.

We know how hard it is for families who are navigating  
the mental health system while supporting their children.  
We share only trusted, evidence-based information  
to help parents find much-needed support.

To find a Children’s Mental Health Centre near you, click here.

It’s nice to feel that I am not alone. It helps  
knowing that I am doing ok as a parent.
Single Mother 
2021 Feedback

Montserrat 
Bold

Nunito 
SemiBold

Nunito 
Light  
(Body Copy)  
& SemiBold 
(Hyperlink) 

FIND HELP Nunito 
SemiBold 

Nunito 
Bold (Title) & Light Italic (Source)
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IDEAL
FONT
STACK

The sample type layout here is ideal  
and reflective of who we are and what  
we want to communicate.

Nunito 
SemiBold

https://cmho.org/findhelp/
https://cmho.org/findhelp/
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ALT

Warm Grey and Coral  
can also be used as an  
alternative to the Teal.

Find help in your 
community.
No problem is too big or too small.

There are child and youth mental health centres across the province. 
Find a Children’s Mental Health Centre near you.

Montserrat 
Bold

Nunito 
Light  
(Body Copy)  
& SemiBold 
(Hyperlink) 

Nunito 
SemiBold

FIND HELP Nunito 
SemiBold 

Find help in your 
community.
No problem is too big or too small.

There are child and youth mental health centres across the province. 
Find a Children’s Mental Health Centre near you.

Montserrat 
Bold

Nunito 
Light  
(Body Copy)  
& SemiBold 
(Hyperlink) 

Nunito 
SemiBold

FIND HELP Nunito 
SemiBold 

https://cmho.org/findhelp/
https://cmho.org/findhelp/
https://cmho.org/findhelp/
https://cmho.org/findhelp/


Support  
for the  
entire family

Prioritize 
your own 
wellness
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FONT
USE ON 
PHOTOS

Whenever possible, use Teal for type that 
appears on photos, and the Warm Grey 
for photos with darker backgrounds.



 
Stay safe

Resources 
for families
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ALT
USE ON 
PHOTOS

Use white type on photos  
with colour overlays.
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WEB USE

Type on main banner only appears on the landing page 
(1). Avoid type on main banner for the sub-pages (7). 

Whenever possible, centre headlines and body copy (2).  
For sections with multiple boxes of content, centre  
headline and left justify the rest of the copy (5).

For sections that require a background colour, use Teal 
with white type (3) or CMHO Neutral with CMHO Dark 
Blue type (6).

Resource sections with multiple pages are best stacked 
for mobile optimization. An overlay colour is used  
to ensure text is AODA compliant (4).

Please see the preferred setup for a Tip, set in either  
Teal or CMHO Dark Blue (8).

Use a simple Teal line as a divider (9).

2

1

3

4

7

5 8

9
6
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COLOUR

Family Care Centre’s core colours are Teal, 
Warm Grey and Coral, used along  
with CMHO’s palette.

CMHO Neutral (Darker)
Hex

RGB

CMYK

C1BDB3
193  189  179
25  21  27  0

CMHO Neutral
Hex

RGB

CMYK

E8DEC7
232  222  199
10  10  20  0

CMHO Blue
Hex

RGB

CMYK

2975A3
41  117  163
85  50  20  0

CMHO Dark Blue
Hex

RGB

CMYK

0F2E4D
15  46  77
100  80  45  40

CMHO Yellow
Hex

RGB

CMYK

F5A629
245  166  41
2  40  95  0

Warm Grey Coral

Hex

RGB

CMYK

Pantone

Hex

RGB

CMYK

574545
87  69  69
56  64  59  40
438C

EF5B5B
239  91  91
0  79  60  0

Teal

Hex

RGB

CMYK

Pantone

20CBD4
32  203  212
66  0  21  0
319C
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PHOTOGRAPHY

The lives of parents and caregivers of children and youth with mental illness can be 
difficult and oftentimes, far from ideal. But families are also beautiful. Our photography 
approach focuses on the positive whenever possible, conveying a feeling of warmth 
and airiness through the use of clean backgrounds. They are aspirational but relatable.
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ILLUSTRATIONS
Our illustration style is simple and clean. They are defined by the use of outlines  
and white space, juxtaposed with colourful type.
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ICONS
We use simple and clean icons, 
defined by the use of outlines.



QUESTIONS?
For inquiries, contact info@cmho.org

mailto:info%40cmho.org?subject=

